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TRACK CHANGES TO TOMORROW’S CARS:
Bookmark autonews.com/futureproduct to stay
updated on automakers’ product portfolios.

PART 1 GENERAL MOTORS: BUICK     CADILLAC     CHEVROLET     GMC

l Freshen: Minor changes to
interior and exterior, such as
new grille, fascia, front and  
rear lights or seat surfaces.

l Re-engineering: Significant engineering
changes, such as revised powertrain,
chassis, suspension, center stack or interior.
Often includes some new sheet metal.

l Redesign: New platform,
powertrain, interior and sheet  
metal. Engine and transmission 
could be carried over.

l New: A nameplate
added to the lineup.

WHAT DO THE
TERMS MEAN?

ETROIT — For General Motors, 2016 
was the year of the car, 2017 is the year 
of the crossover and 2018 will be the 
year of the pickup.

Redesigned versions of four GM crossovers are 
hitting dealerships this year, giving retailers plenty 
of fresh product in several of the industry’s hottest 
and most profitable segments. GM is also expand-
ing its offerings with options such as a diesel en-
gine in the Chevrolet Equinox — the company be-
gan a phased rollout of the redesigned Equinox in 
the spring — higher-level trims for the Chevy Tra-
verse and the premium Avenir version of the al-

ready-plush Buick Enclave.
“Our pipeline and mix of new products are 

strong,” GM CEO Mary Barra said in April. “In 
the U.S., 10 all-new or recently redesigned cross-
overs are expected to drive sales and market 
share higher this year.”

Then, GM will turn its attention to launching 
overhauls of what could easily be considered its 
two most important products, the Chevrolet Sil-
verado and GMC Sierra full-size pickups. The 
light-duty pickups will bow in the second half of 
2018, concluding a relatively short third genera-
tion, followed by their heavy-duty counterparts 
about a year later.

Meanwhile, GM also is on the verge of starting 

nationwide sales of the Chevy Bolt EV, after a slow 
rollout that initially focused on California and oth-
er electric-car-friendly states. And we’re getting 
closer to an official unveiling of the next Chevy 
Corvette, after years of rumors and spy photos 
suggesting that the car is shifting to the sort of 
midengine architecture long used by Ferrari and 
Lamborghini and dreamed about by fans.

The only GM brand not awash in new products is 
Cadillac, which has a lot on the drawing board but 
nothing much hitting showrooms until mid-2018. 
That’s when the first of three crossovers under de-
velopment will finally arrive and Cadillac Presi-
dent Johan de Nysschen’s vision for revitalizing the 
storied marque will begin to take shape. a
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2017 2018 2019 2020 2021
2ND HALF 1ST HALF 2ND HALF

Buick Regal/Regal GS 
redesign

Regal TourX debut
Enclave redesign

Cascada freshen 
Envision freshen

LaCrosse freshen
Encore redesign

Regal freshen
Envision redesign

Enclave freshen

Cadillac XTS re-engineering
Escalade re-

engineering

XT4 debut
Escalade freshen

ATS/CT3/CT4 
redesign 

CT6 freshen
XT5 freshen
XT6 debut

CTS/CT5 redesign 
Escalade redesign

XT3 debut
XT5 redesign

Chevrolet/
GMC

Equinox diesel debut
Terrain redesign
Traverse redesign
Tahoe/Suburban/

Yukon/Yukon XL 
re-engineering

Volt freshen
Colorado/Canyon 

freshen

Malibu freshen
Blazer debut
Silverado/Sierra 1500 

redesign

Spark freshen
Cruze freshen
Camaro freshen
Corvette redesign
Trax redesign
Silverado/Sierra 

2500/3500 
redesign

Bolt freshen
GMC compact SUV?
Acadia freshen
Tahoe/Suburban/

Yukon/Yukon XL 
redesign

City Express re-
engineering

Spark redesign
Volt redesign?
Equinox/Terrain 

freshen
Traverse freshen

TIMELINE

early a decade after the industry downturn 
forced General Motors to delay development 
of its next-generation crossovers, those vehi-
cles are finally reaching dealerships. GM also 

is eager to get its redesigned full-size pickups into cus-
tomers’ hands next year. Chevrolet and GMC will have 
few excuses for any stumbles in the next few years with 
so many new products hitting in the heart of the market.

Spark: Production of the Spark EV ended last year in 
anticipation of the more practical Bolt EV. The gaso-
line-powered version continues, though hobbled by an 
airbag recall this spring that forced dealers to halt sales 
for several months. A freshening is due in 2019, fol-
lowed by a redesign in 2021. 

Sonic: Sales have plunged since the Trax, a crossover 
built on the same platform, arrived. GM officials say it’s 
an important hedge against rising gasoline prices, 
but Chevy has enough other cars to weather that 
scenario. It would be no surprise if the Sonic 
disappeared as soon as 2019, around the time 
when the smaller Spark and larger Cruze get 
updates.

Cruze: The Cruze got off to a slow start af-
ter a 2016 redesign made the car more styl-
ish and high-tech, but momentum has been 
building this year despite the slowdown for 
most compacts. Midcycle updates are a few 
years away, likely in 2019, and a redesign is  
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